Technology is a game changer in the retail industry.
-New advancements bring easier access to products
and easier brand advertising.

The entire retail market looks completely different from how it did just a few years ago
~ from brick-and-mortar and online to mobile and voice-based search.
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Store closures are a major theme in U.S.
retail, as many overspaced retailers are
reacting to the migration of sales online
by closing physical locations.

DEBORAH WEINSWIG, Corasight Resaarch CEO & Fo

For & popt allerhas a

‘guidashon” whera customers can came In and fry on clothes but cannot laave with the

rems, Insteac, he staff ° Ine and have |
I}t home, at Bonobos’ High-ena

Evans and Jack Ervin also

Smart mirtor thal

that racords an sight-sacond vidan to provida a 360-dagras view of how & pisca of
clothing locks on, It also provides a sids-by-slda comparison of how a shopper looks
In tuo diferent crasss.

Augmented And Virtual Realities - Marxant, & 0p in-storo virlual soutions company

usas ) ea and
C <th getavisual

rem would look Inthelr homes.

Stores st

ratall

Go app
enter by scanning a code on thelr app, pick up fems they wan, and then leave. The
app's sensors, computer Vs

bl the shoppr.

Facial
r.1 via Alliaba's Ant Financial payment platform, Alipay. Diners place thelr ordr ata
L {erminal which then scans therfaca f R matches the mage o he phato I storec

10 the systam, the customer only has to erfer thelr phone nume and e payment
goes througn,

Volce-Based And Visual Search - Rolalers nclucing Dunkin' Donuls, 1-800 Flowors,
Darrina, and Starb

erdr itams an Echo and clher Amazon-basad davices. Googla on the cthar hand,

ens pointto an
wha 5. 1 2 person saes somaone sporting a nica palrof sneakers, for Instance,

Google Lens could ell ner the brand and where sne could ouy .

Chathots - In 2018, Facebook openied Massanger to brands, which cpanad chatoot for

1-800 Flowers, Starbucks, Wnole Foods and many ofhers. Sephorals chatbat, for

Instanca, lsts you bock appointments with a beauty specialt at the store and get help

wih purchasing dectsions. Meanwhile, Whole Foods' chatbot ofers recips adice

i first Prima Al i under a limitad
0 beta customers, ndicaling the pictto
more customars ving witin a few mlles of s Prime Al fufliment center n Cambridge.

7-Eleven also ofrs crone delverles In Feno, Nevada,

Artifcial Intalligance - Amazon, Allbaba, JD.com and Zalando Usa Al anhancaments to

o\ -

based on their unique preferences.

Boors, s g,

aims to launch 3 time they
w

from confit

7ones, where gems could be used to fnance violence.

The rise of these digital transformations
puts pressure on traditional retail stores
and forces them to make huge

adjustments.

A store like Macy’s could never have a
2,000 square feet store in an urban
downtown or urban core. All of a sudden
you can do all that now with virtual reality.
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Customers are expecting faster, more responsive services
and are increasingly looking for ways to automate shopper
experience. In response, retail companies are adapting to

changing technologies in order to stay relevant




